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THE POWER OF DIGITAL MEDIA FOR ALL COMPANIES WILL BE

THE POWER OF THEIR DIGITAL DIALOGUES
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Companies and brands have found that their customers 

and stakeholders relate with them the most when they 

connect through stories that make a difference.
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Sometimes the stories

are about fun.
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Sometimes they are about 

beauty and looking & 

feeling good.
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Sometimes the stories

are about small acts of 

kindness.
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Sometimes they are about 

the spirit of adventure.
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Sometimes the stories

are about individual 

endeavour.
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At Digilogue, we bring companies, brands and people 

together through stories that take forward engagement 

with the brand.
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Every online and mobile platform is 

just a platform to share a story
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And we know that the power of the brand multiplies 

when great stories are shared
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Digilogue is India’s first brand media platform

where the power of the brand is in the stories we tell.
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The results are compelling. 

Brands that tell great stories have a community that shares 

in their joy and sorrow – in their victories and battles.
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Here are a few stories that are reshaping the way brands 

communicate to customer and stakeholder, build 

reputation and stay in step with the changing world of 

communication.
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McDonald's Blog is a one stop 
platform for people who are 
looking to get information on 
McDonald's as a brand in India.

The blog features latest news, 
stories on McDonald's 
employees, supply chains, 
innovation, latest campaigns etc.

Good Food Fast

Client : McDonald's
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Myntra is India’s leading e-
commerce platform for fashion 
and lifestyle products. 
Freshly Mynted is the corporate 
blog of the company. It gives 
readers front-row access to 
everything behind-the-scenes at 
Myntra. From stories on the 
launch of iconic brands to 
fashion and customer stories, 
see all of Myntra’s achievements 
highlighted on Freshly Mynted.

Freshly Mynted

Client : Myntra
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Maruti Suzuki’s employees 
across the country were just 
as eagerly waiting for the 
launch of the category 
busting Celerio. Digilogue’s
team of reporters were the 
eyes and ears for Maruti
Suzuki employees bringing 
to them live all the 
excitement, new reports, 
video reports etc.

CELERIO LAUNCH
Client : MARUTI 
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As the Auto Expo was about to 
kick start, Maruti Suzuki was all 
geared up to share the good, the 
busy and the exciting journey at 
the event with people that really 
mattered: their employees from 
all over India. Maruti’s internal 
platform ‘PitStop’ was given a 
complete makeover for a  more 
engaging, reader friendly 
experience.

PITSTOP
Client : MARUTI 
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All the excitement at the Auto 
Expo, from the launches,  to 
the performances  and the VIP 
visits were covered through 
videos interviews, picture 
galleries and stories, live from 
the event.

AUTO EXPO 2014
Client : MARUTI 
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During Aero India 2011, we brought to 
Indian combat aircraft followers and those 
with a dream to fly a fighter aircraft a 
once-in-a-lifetime opportunity: to fly the 
Gripen by participating in the Gripen Top 
Gun contest.
The contest had something for everyone.  
The contest site received over 160,000 
page views with 21,000 visitors from 76 
countries, of which over 18,000 visitors 
came from 83 Indian cities.
The contest culminated in a student of a 
Bangalore engineering college flying in the 
Gripen and making him a hero overnight!

GRIPEN TOP GUN
Client : SAAB
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For those who simply loved the idea of 
the Gripen, there was a Gripen Top 
Guns Model Hunt where six gentlemen 
and six ladies would get chosen for the 
first ever calendar. Every week, all 
contestants were informed of whether 
they had got their answers right and if 
they were winners in the draw for the 
prizes. 
On the second last day of Aero India, 
12 young Indians from all over the 
country participated in a photo shoot 
with the Gripen fighter. The photo 
shoot created a stunning series that 
made its way into history as the first 
Gripen Top Gun Calendar.

GRIPEN MODEL HUNT
Client : SAAB
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Commander Saab, a Quiz Combat to test 
the knowledge on the options available on 
the battlefield is our annual contest.  The 
contest has been organized in India during 
Aero India 2013 and in Thailand during 
Defense & Security 2013. 

The contest was a huge hit in both India and 
Thailand. 

In India, contestants from over 47 cities 
participated in the Quiz Combat that ran for 
three weeks. 

Saab Commander saw enthusiastic 
participation of over 5000 visitors, 3000 
contestants from 72 cities, towns and 
townships in Thailand. 

COMMANDER SAAB
Client : SAAB
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Globally, Indoor Air Pollution (IAP) causes 
premature deaths of 1.5 million people a 
year. As Shell Foundation campaigned to 
change the way rural households cooked, 
it became important to share the story 
with the world. To drive communication 
on the ground, Smoke In The Kitchen, a 
news platform was launched. 

Over a period of three years, the 
platform became the repository of global 
learning and understanding of indoor air 
pollution.

The platform helps global audience 
connect with the cause and take up on 
the initiative in their respective regions.

SMOKE IN THE KITCHEN
Client :  SHELL
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Make Cotton Sustainable is an 
independent platform of 
engagement for the community 
of organic and sustainable cotton 
growers, sourcers, processors, 
manufacturers, retailers, brands 
and customers. The blog follows 
the journey of cotton grown, 
processed and traded in the 
framework of sustainable land, 
livelihoods and production and 
manufacturing techniques, 
leading up to a fair value for the 
farmer from the eventual 
customer.

SUSTAINABLE COTTONS
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Gripen Blog features information, 
stories and commentary about the 
Gripen fighter jet. It is a Saab ‘owned 
blog that covers Gripen news and 
coverage around the world and acts as 
a single point repository of basic 
information. The Blog is for all those 
who want to keep a track of the world’s 
most exciting and happening aircraft 
right now: the Gripen and its next 
generation avatar, the NG, which is 
changing the way the world perceives 
fighters.

GRIPEN BLOG
Client : SAAB
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The websites of Saab are a repository 
of all information, updates and 
coverage on Saab and its activities in 
the countries it engages with. India, 
Singapore, Thailand, Indonesia, 
Malaysia and Korea are global clients 
being serviced from India. Business 
announcements from these regions, 
as well as engagement with different 
stakeholders in the region are 
covered on the Saab websites. The 
India and Singapore site are 
exclusively in English language, while 
the other sites also have a local 
language version.

SAAB APAC
Client : SAAB
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Besides English, many of the Saab 
websites are also maintained in the 

regional languages in order to 
create a better connect with the 

local readers, media and other 
stakeholders. The Saab websites of 

Thailand, Indonesia, Malaysia and 
Korea are dual language sites, 

catering to a global as well as local 
audience. 

SAAB APAC
Client : SAAB
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Products & Services

Digital Campaigns

Branding

Films , Art & Design

Website Design

Social Media Campaign 

Application/UI Design, 

Client Server Application 

(Desktop and web based)

Product based Application, 

Social Media Analytics Tools, 

Intranet, Micro-site, 

Mobile Applications

Blog Writing, Website Content

Forums, Facebook,

Online Branding, 

Drive News Content

Content Propagation, SEO,

Mobile App content

CREATIVE DEVELOPMENTCONTENT



our 
Proposition

 Creative thinking

 Brand appreciation

 Fast turnarounds

 24x7 services

 The India Pricing Advantage

 Front end services based out of New York

 Seamless solutions from conception to 

execution in the shortest possible time and 

at the most competitive of price points.
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Contact Us

Supriyo Gupta
Managing Director

Digilogue Communications Pvt. Ltd.

www.digilogues.com

892, 1st Floor, Udyog Vihar Phase – 1, Gurgaon – 122016

Phone: +91-124-4372081-82, Fax: +91-124-4283940

Email : supriyo@digilogueindia.com


